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YoY(%)YoYFY25/3* 1H**
(Apr–Sep 2024)

FY24/3 1H
(Apr–Sep 2023)

＋ 4.8%＋ 7,005153,835146,829Net Sales

＋ 1.0%＋ 1,097111,340110,243TV Broadcasting

＋ 4.9%＋ 65313,91913,265Internet

＋ 7.9%＋ 7229,8259,102Shopping

＋ 21.4%＋ 4,60926,14421,534Other Businesses

－(77)(7,394)(7,317)Adjustments

＋ 39.5%＋ 1,7106,0474,336Operating Income

＋ 78.2%＋ 9162,0901,173TV Broadcasting

＋ 58.3%＋ 3961,077680Internet

＋ 8.2%＋ 63833770Shopping

＋ 16.7%＋ 2962,0651,769Other Businesses

－＋ 37(19)(57)Adjustments

＋ 22.0%＋ 1,90110,5428,641Ordinary Income

＋ 16.4%＋ 1,0857,6996,613Profit Attributable to
Owners of the Parent

ConsolidatedConsolidated

Consolidated ResultsConsolidated Results

Notes  *: “FY25/3” refers to fiscal year ending March 31, 2025 and all other fiscal years are referred to in the same manner.
**: “1H” refers to six months ended September 30 (April 1–September 30). 
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Net Sales YoY ChangeNet Sales YoY Change
ConsolidatedConsolidated
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Operating Income YoY ChangeOperating Income YoY Change
ConsolidatedConsolidated
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Ordinary Income Profit Attributable to Owners of the Parent

Net Sales Operating Income

Consolidated Results (Historical Trends)Consolidated Results (Historical Trends)

ConsolidatedConsolidated
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TV Broadcasting Business

Segment Sales and Income (Historical Trends)Segment Sales and Income (Historical Trends)

Notes: - FY22/3 are reference figures due to the change in reportable segments from FY23/3. 
- Net Sales are sales to outside customers. 
- Operating Income is segment income adjusted to align it with Operating Income reported on the quarterly consolidated statements of income for the corresponding period.

Internet Business

ConsolidatedConsolidated
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Shopping Business

Other Businesses

Notes: - FY22/3 are reference figures due to the change in reportable segments from FY23/3. 
- Net Sales are sales to outside customers. 
- Operating Income is segment income adjusted to align it with Operating Income reported on the quarterly consolidated statements of income for the corresponding period.

Segment Sales and Income (Historical Trends)Segment Sales and Income (Historical Trends)

ConsolidatedConsolidated
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YoY(%)YoYFY25/3 1HFY24/3 1H
＋ 2.7%＋ 2,932111,785108,852Net Sales

TV Asahi Corporation
－＋ 1,034(489)(1,523)Operating 

Income

(2.5)%(228)8,9609,189Net SalesAsahi Satellite
Broadcasting Limited (2.6)%(46)1,7331,779Operating 

Income

(3.4)%(109)3,0833,193Net Sales
CS One Ten, Ltd.

(4.7)%(5)120126Operating 
Income

＋ 35.3%＋ 2,0597,8915,831Net SalesTV ASAHI MUSIC Co., 
LTD. ＋ 16.8%＋ 122850727Operating 

Income

＋ 7.0%＋ 5778,8528,275Net SalesROPPING LIFE CO.,
Ltd. (7.0)%(25)335360Operating 

Income

Financial Highlights of 
Major Group Companies
Financial Highlights of 
Major Group Companies

ConsolidatedConsolidated
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YoY(%)YoYFY25/3 1HFY24/3 1H
＋ 2.7%＋ 2,932111,785108,852Net Sales

(0.4)%(170)39,07739,247Time Sales

＋ 3.9%＋ 1,55541,84240,287Spot Sales

(6.2)%(711)10,84111,552Program Sales, CS, etc.

＋ 2.1%＋ 1919,2149,023Internet Sales

＋ 23.7%＋ 2,06810,8098,740Other

－＋ 1,034(489)(1,523)Operating Income
＋ 354.3%＋ 7,0209,0011,981Ordinary Income
＋ 300.4%＋ 6,6068,8052,199Net Income

TV AsahiTV Asahi

TV Asahi Corporation ResultsTV Asahi Corporation Results
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Annual2H4QMarFebJan3QDecNovOct1H2QSepAugJul1QJunMayApr

(4.7)+1.5+1.1+16.2(9.8)(4.3)+1.8+2.9+16.6(12.8)(10.8)(16.1)(5.8)(22.7)(17.6)(4.5)(3.6)(4.4)(5.4)FY23/3

(3.5)(8.3)(5.4)(12.7)+2.4(3.1)(10.8)(12.0)(14.6)(5.0)+1.9+6.0(1.6)+4.5+14.1(2.2)(2.5)(3.8)(0.4)FY24/3

(0.4)(2.3)+1.5+3.0(9.7)+1.6+3.6+0.9+0.4FY25/3

YoY(%)YoYFY25/3FY24/3
＋ 1.6%＋ 29718,80818,5111Q

(2.3)%(467)20,26920,7362Q
(0.4)%(170)39,07739,2471H

20,3593Q
19,1374Q
39,4962H*
78,744Annual

（%）

Time Sales Revenue (Terrestrial)Time Sales Revenue (Terrestrial)

＜YoY Growth＞

Note *: “2H” refers to six months ended March 31 (October 1–March 31).

TV AsahiTV Asahi
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Annual2H4QMarFebJan3QDecNovOct1H2QSepAugJul1QJunMayApr

(3.3)(5.6)(3.0)(10.6)+5.1(0.1)(8.0)(9.0)(10.8)(3.7)(0.7)+4.0(7.4)+12.1+9.9(4.5)(11.6)(2.3)+0.3FY23/3

(2.5)+0.1(0.7)+3.9(1.8)(5.3)+0.9+0.0+0.4+2.4(5.5)(8.3)(9.4)(5.3)(9.8)(3.0)(3.2)(2.0)(3.7)FY24/3

+3.9+8.3+12.7+4.4+7.6+0.2(2.0)(1.4)+3.5FY25/3

YoY(%)YoYFY25/3FY24/3
＋ 0.2%＋ 3422,00021,9651Q
＋ 8.3%＋ 1,52019,84218,3222Q
＋ 3.9%＋ 1,55541,84240,2871H

24,1613Q
23,7004Q
47,8612H
88,149Annual

（%）

Spot Sales Revenue (Terrestrial)Spot Sales Revenue (Terrestrial)

＜YoY Growth＞

TV AsahiTV Asahi
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（%）

（%）

Spot Sales Revenue (Terrestrial)Spot Sales Revenue (Terrestrial)

FY25/3 1H

23.3%
(YoY +0.1 pts)

Note: Share figures are estimated figures.

FY25/3FY24/3FY23/3

Annual2H4Q3Q1H2Q1QAnnual2H4Q3Q1H2Q1QAnnual2H4Q3Q1H2Q1Q

23.323.223.523.223.223.223.323.222.923.422.422.422.921.922.422.522.3

TV AsahiTV Asahi

21.5

22.0

22.5

23.0

23.5

24.0

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q

＜Trend of Share in the Tokyo Spot Sales Market＞＜Trend of Share in the Tokyo Spot Sales Market＞

FY23/3 FY24/3 FY25/3
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FY24/3 2Q (Jul–Sep 2023)FY25/3 2Q (Jul–Sep 2024)
ShareYoYShareYoY

1.3%124.5%1.4%118.8%Energy & Industrial Machines
10.0%99.0%10.9%118.5%Foods
10.3%119.5%11.2%117.4%Beverages & Liquors
5.9%91.9%7.6%138.7%Pharmaceuticals & Medical Supplies 
4.5%95.6%4.4%104.4%Cosmetics & Toiletries 
0.8%95.6%1.8%235.6%Fashion & Accessories
2.0%178.6%1.8%99.8%Business Machines & Office Supplies
1.5%64.7%2.0%142.0%Consumer Electronics
4.0%64.2%4.9%133.0%Automobiles
2.1%100.2%1.9%99.0%Homeware
4.2%106.3%2.8%72.4%Game, Software＆Sporting Goods
5.4%90.9%5.4%108.9%Housing & Housing Materials
1.5%62.4%1.0%66.8%Publishing
9.9%68.1%11.1%122.3%Telecommunications, Media & Internet
3.6%79.9%2.9%86.7%Retail 
6.6%85.0%5.8%95.2%Finance & Insurance
6.6%110.8%6.1%99.4%Transportation, Movies & Leisure

15.6%99.0%13.8%96.1%Food-services & Various Services
1.0%65.5%0.9%100.5%Government & Public Institutions
2.8%91.8%2.1%79.8%Education, Medical-services & Religion
0.4%535.4%0.3%71.3%Others

100.0%91.7%100.0%108.3%Total

Spot Sales Industry Information (Terrestrial)Spot Sales Industry Information (Terrestrial)

TV AsahiTV Asahi
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YoY(%)YoYFY25/3FY24/3
＋ 4.5%＋ 81518,86718,0521Q

(1.7)%(368)21,07221,4402Q
＋ 1.1%＋ 44739,94039,4921H

19,5713Q
20,0354Q
39,6072H
79,100Annual

Production Costs  (Terrestrial)Production Costs  (Terrestrial)
TV AsahiTV Asahi
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Production Costs  (Terrestrial)Production Costs  (Terrestrial)

Note *: Reference figures are provided for FY22/3, due to the change in reportable segments from FY23/3. 

TV AsahiTV Asahi

14,978 16,288 16,181 17,232 18,052 18,867 

17,349 
21,378 21,255 18,847 21,440 21,072 

17,622 
19,022 18,915 20,669 19,571 

17,019 

18,502 18,388 20,573 20,035 

FY21/3 FY22/3 FY22/3* FY23/3 FY24/3 FY25/3

Trend of Production Costs (terrestrial)

4Q

3Q

2Q

1Q

77,32374,740
66,970

75,190
79,100

39,940
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Operating IncomeNet Sales

YoY(%)YoYFY25/3FY24/3YoY(%)YoYFY25/3FY24/3

＋ 21.7%＋ 4702,6362,166＋ 2.2%＋ 1,22256,30755,0841Q

－＋ 446(546)(993)(0.2)%(125)55,03355,1592Q

＋ 78.2%＋ 9162,0901,173＋ 1.0%＋ 1,097111,340110,2431H

3,58060,3023Q

1,21759,0794Q

4,797119,3822H

5,971229,626Annual

TV Broadcasting BusinessTV Broadcasting Business
ConsolidatedConsolidated
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YoY(%)YoYFY25/3 1HFY24/3 1H

＋ 1.0%＋ 1,097111,340110,243Net Sales
(0.4)%(170)39,07739,247Time Sales

＋ 3.9%＋ 1,55541,84240,287Spot Sales

＋ 9.7%＋ 6387,2256,587Program Sales

(2.1)%(271)12,93513,206BS & CS

(6.0)%(654)10,25910,913Other

＋ 78.2%＋ 9162,0901,173Operating Income

TV Broadcasting BusinessTV Broadcasting Business
ConsolidatedConsolidated
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Operating IncomeNet Sales

YoY(%)YoYFY25/3FY24/3YoY(%)YoYFY25/3FY24/3

＋ 113.6%＋ 315592277＋ 7.1%＋ 4316,5366,1051Q

＋ 20.3%＋ 81484403＋ 3.1%＋ 2227,3827,1602Q

＋ 58.3%＋ 3961,077680＋ 4.9%＋ 65313,91913,2651H

6447,0093Q

9478,4854Q

1,59215,4952H

2,27228,761Annual

Internet BusinessInternet Business
ConsolidatedConsolidated
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TV Asahi Corporation: Digital Ads-related RevenueTV Asahi Corporation: Digital Ads-related Revenue

＜Digital Ads-related Revenue (TVer, etc.) ＞＜Digital Ads-related Revenue (TVer, etc.) ＞

0

50
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150

200

250

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q
FY23/3 FY24/3

（mm views）

TV Asahi No. of Views on Catch-up Service （TVer）

Reference

YoY(%)YoYFY25/3FY24/3
＋ 35.4%＋ 4421,6931,2511Q
＋ 53.4%＋ 6221,7871,1652Q
＋ 44.1%＋ 1,0643,4812,4161H

FY25/3
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Operating IncomeNet Sales

YoY(%)YoYFY25/3FY24/3YoY(%)YoYFY25/3FY24/3

＋ 37.2%＋ 114421307＋ 13.1%＋ 5684,9104,3421Q

(11.1)%(51)411463＋ 3.2%＋ 1544,9144,7602Q

＋ 8.2%＋ 63833770＋ 7.9%＋ 7229,8259,1021H

2855,5473Q

3785,3544Q

66410,9012H

1,43420,003Annual

Shopping  BusinessShopping  Business
ConsolidatedConsolidated
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Operating IncomeNet Sales

YoY(%)YoYFY25/3FY24/3YoY(%)YoYFY25/3FY24/3

＋ 12.1%＋ 1231,1421,019＋ 42.5%＋ 3,97313,3129,3391Q

＋ 23.0%＋ 172922750＋ 5.2%＋ 63612,83112,1952Q

＋ 16.7%＋ 2962,0651,769＋ 21.4%＋ 4,60926,14421,5341H

44911,3533Q

55211,7944Q

1,00223,1482H

2,77144,683Annual

Other BusinessesOther Businesses
ConsolidatedConsolidated
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BalanceSales

YoY(%)YoYFY25/3 1HFY24/3 1HYoY(%)YoYFY25/3 1HFY24/3 1H

＋ 12.8%＋ 2582,2782,019＋ 35.1%＋ 2,0467,8735,827Music 
Publication

＋ 63.1%＋ 382988606＋ 32.7%＋ 1,6716,7765,105Special 
Events

＋ 9.6%＋ 1511,7321,580＋ 20.1%＋ 5893,5252,936Equipment/
Lease

(3.9)%(28)722751(16.3)%(307)1,5721,880Motion 
Pictures

＋ 662.8%＋ 18821728＋ 133.1%＋ 297520223DVD

Other BusinessesOther Businesses

＜Results of Major Other Businesses＞

Note: Balance figures do not include indirect costs.  

ConsolidatedConsolidated
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Outlook for
FY25/3YoY(%)YoYFY25/3 1HFY24/3 1H

9.50(3.4)%(0.16)4.764.92Consolidated

7.60(5.0)%(0.20)3.824.03TV Asahi
Corporation

Capex

Depreciation & Amortization

Outlook for
FY25/3YoY(%)YoYFY25/3 1HFY24/3 1H

36.00＋ 481.6%＋ 14.2417.202.95Consolidated

33.50＋ 608.0%＋ 12.9515.092.13   TV Asahi
Corporation

Capex and D&ACapex and D&A

（bn of yen）

（bn of yen）
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Difference(%)DifferenceNew Forecast
(As of Nov 8, 2024)

Previous Forecast
(As of Aug 2, 2024)

＋ 1.0%＋ 3,000312,000309,000Net Sales
＋ 1.2%＋ 2,600226,400223,800TV Broadcasting

－－27,20027,200Internet

－－20,40020,400Shopping

＋ 1.1%＋ 40038,00037,600Other Businesses

＋ 23.1%＋ 3,00016,00013,000Operating Income
＋ 58.0%＋ 2,9007,9005,000TV Broadcasting

－－2,5002,500Internet

－－1,9001,900Shopping

＋ 2.8%＋ 1003,7003,600Other Businesses

－－－－Adjustments

＋ 10.0%＋ 2,00022,00020,000Ordinary Income

＋ 11.1%＋ 2,00020,00018,000Profit Attributable to
Owners of the Parent

YoYFY25/3 Forecast

(0.8)%78,500
TotalSpotTime

(0.2)% ⇒ ＋ 1.9%＋ 0.2% ⇒ ＋ 3.8%(0.6)% ⇒ (0.3)%

Ad Revenue (Terrestrial)

FY25/3 ForecastFY25/3 Forecast

Production Cost (Terrestrial)

ConsolidatedConsolidated
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FY25/3 Forecast (YoY)FY25/3 Forecast (YoY)
ConsolidatedConsolidated

YoY(%)YoYFY25/3 ForecastFY24/3 Results

＋ 1.3%＋ 4,102312,000307,898Net Sales

(0.1)%(124)226,400226,524TV Broadcasting

＋ 3.6%＋ 94227,20026,258Internet

＋ 2.0%＋ 40920,40019,991Shopping

＋ 8.2%＋ 2,87538,00035,125Other Businesses

＋ 29.7%＋ 3,66316,00012,337Operating Income

＋ 32.3%＋ 1,9297,9005,971TV Broadcasting

＋ 10.0%＋ 2282,5002,272Internet

＋ 32.5%＋ 4661,9001,434Shopping

＋ 33.5%＋ 9293,7002,771Other Businesses

－＋ 112－(112)Adjustments

＋ 10.4%＋ 2,08022,00019,919Ordinary Income

＋ 16.7%＋ 2,86120,00017,138Profit Attributable to
Owners of the Parent
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40 40
50 50

40 40
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FY16/3 FY17/3 FY18/3 FY19/3 FY20/3 FY21/3 FY22/3 FY23/3 FY24/3 FY25/3
forecast

Common dividend
Commemorative dividend
Special dividend

60th

Anniversary
(yen)

65th

Anniversary

----3.11 bn
yen----2.24 bn 

yen
Share 

buybacks

25.4%35.6%30.6%24.2%32.8%16.1%41.6%33.8%26.9%35.6%Dividend 
payout ratio

25.4%35.6%30.6%24.2%58.6%16.1%41.6%33.8%26.9%53.9%Total payout 
ratio

Shareholder ReturnsShareholder Returns

Basic Policy
 Stable payout of common dividends (aim for sustainable growth)
 Further returns through commemorative and special dividends
 Ongoing consideration of share buybacks

ConsolidatedConsolidated
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Key InitiativesKey Initiatives
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HUTTV TokyoFuji TVTBSNippon TVTV AsahiHousehold

33.6
(+0.5)

2.1
(+0.0)

⑤4.0
(+0.0)

④5.0
(+0.3)

③5.9
(-0.1)

②6.3
(+0.2)

①
All Day

(6am–midnight)

49.6
(+0.3)

5.1
(-0.1)

⑤5.6
(-0.2)

④6.8
(+0.4)

③8.1
(-0.6)

②8.5
(+0.0)

①
Golden Time

(7pm–10pm)

46.8
(+0.2)

4.5
(+0.0)

⑤5.5
(-0.2)

④6.6
(+0.2)

③7.8
(-0.5)

②8.7
(+0.0)

①
Prime Time

(7pm–11pm)

20.2
(-0.2)

1.3
(-0.1)

⑤2.6
(-0.2)

④3.1
(-0.1)

③4.4
(-0.5)

①3.4
(-0.1)

②
Prime2

(11pm–1am)

PUTTV TokyoFuji TVTBSNippon TVTV AsahiIndividual All
19.3
(+0.2)

1.2
(+0.0)

⑤2.2
(-0.1)

④2.8
(+0.2)

③3.4
(+0.0)

②3.5
(+0.1)

①
All Day

(6am–midnight)

31.1
(+0.1)

3.0
(-0.1)

⑤3.4
(-0.3)

④4.2
(+0.2)

③5.2
(-0.3)

①5.0
(+0.0)

②
Golden Time

(7pm–10pm)

29.0
(+0.1)

2.6
(-0.1)

⑤3.4
(-0.1)

④4.1
(+0.2)

③4.9
(-0.3)

②5.0
(-0.1)

①
Prime Time

(7pm–11pm)

11.0
(-0.1)

0.7
(+0.0)

⑤1.4
(-0.1)

④1.6
(-0.2)

③2.4
(-0.3)

①1.8
(+0.0)

②
Prime2

(11pm–1am)

TerrestrialTerrestrial

Note: Numbers in circles refer to ranking among commercial stations. Numbers in parentheses indicate YoY. (Video Research, Kanto region)

Viewer Ratings: Summer Programming Season    
（Jul 1–Sep 29, 2024)

Viewer Ratings: Summer Programming Season    
（Jul 1–Sep 29, 2024)

Double Crown in All Day and Prime Time!                                                      
First Time to Capture Top in Prime Time for Summer Programming Season!Individual All:
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HUTTV TokyoFuji TVTBSNippon TVTV AsahiHousehold

32.7
(-0.1)

2.1
(+0.0)

⑤4.0
(+0.0)

④4.9
(+0.2)

③5.8
(-0.2)

②6.2
(+0.1)

①
All Day

(6am–midnight)

48.9
(-0.3)

5.1
(+0.0)

⑤5.4
(-0.3)

④6.8
(+0.3)

③8.1
(-0.6)

②8.5
(+0.0)

①
Golden Time

(7pm–10pm)

46.2
(-0.5)

4.5
(+0.0)

⑤5.5
(-0.3)

④6.6
(+0.1)

③7.7
(-0.6)

②8.7
(+0.0)

①
Prime Time

(7pm–11pm)

19.7
(-0.8)

1.3
(-0.1)

⑤2.6
(-0.3)

④3.1
(-0.1)

③4.3
(-0.5)

①3.4
(-0.1)

②
Prime2

(11pm–1am)

PUTTV TokyoFuji TVTBSNippon TVTV AsahiIndividual All
18.7
(-0.1)

1.1
(-0.1)

⑤2.2
(-0.1)

④2.7
(+0.1)

③3.3
(-0.1)

②3.4
(+0.0)

①
All Day

(6am–midnight)

30.6
(-0.3)

3.0
(+0.0)

⑤3.4
(-0.2)

④4.2
(+0.2)

③5.1
(-0.4)

①5.0
(+0.0)

②
Golden Time

(7pm–10pm)

28.5
(-0.4)

2.6
(+0.0)

⑤3.3
(-0.3)

④4.0
(+0.0)

③4.8
(-0.3)

②5.0
(-0.1)

①
Prime Time

(7pm–11pm)

10.7
(-0.4)

0.7
(+0.0)

⑤1.4
(-0.2)

④1.6
(-0.2)

③2.3
(-0.3)

①1.8
(+0.0)

②
Prime2

(11pm–1am)

TerrestrialTerrestrial

Note: Numbers in circles refer to ranking among commercial stations. Numbers in parentheses indicate YoY. (Video Research, Kanto region)

Viewer Ratings: Spring and Summer Programming Season    
（Apr 1–Sep 29, 2024)

Viewer Ratings: Spring and Summer Programming Season    
（Apr 1–Sep 29, 2024)

Individual All: Double Crown in All Day and Prime Time! 
Household: Triple Crown in All Day, Golden Time and Prime Time!

Individual All: Double Crown in All Day and Prime Time! 
Household: Triple Crown in All Day, Golden Time and Prime Time!
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IP StrategyIP Strategy

Development of New IPDevelopment of New IP

Manga/IP creation,               
Manga e-bookstores

Merchandising, licensing 
and sale of IP

Terrestrial broadcast,                 
program production,                                      

digital distribution, real events

 Following capital and business alliances by TV Asahi 
Corporation with BookLive Co., Ltd. and 
KOTOBUKIYA CO., LTD., a steering committee was 
created as a cooperative framework. 

 By bringing together each company’s insights and 
sharing management resources and expertise, the 
aim is to build IP and expand business, including 
anime adaptation and merchandising, by creating hit 
content. 

©Miku Tanaka・Kinoko Shiiba/
LIVE COMICS

©Miyuki Susuki (Nagon)・Meguru/
LIVE COMICS

Developing New Original IP with Aim of Expanding Business                                                                    
through Collaboration with Powerful Partners

Developing New Original IP with Aim of Expanding Business                                                                    
through Collaboration with Powerful Partners

 The three companies cooperating on 
terrestrial TV program BuzzmanTV to 
accelerate development of globally 
competitive mangas and characters that 
can become major hits.

 Distributing and serializing original 
mangas developed on BuzzmanTV,              
on e-bookstore BookLive.

Distributed and Serialized on BookLive

FRI 0:45 am (late night)

＜Initiatives＞＜Initiatives＞
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Motion Pictures ①Motion Pictures ①

 TV drama series Doctor-X launched in 2012 recorded high ratings 
throughout all 7 seasons.
（Average ratings of all seasons: Individual All 11.7%/Household 20.4%*）

 Contributing to increase in revenue with 360°content distribution, such as 
spin-off dramas, digital distribution, merchandise, international sales, etc.

 Marking the final chapter with its theatrical release, an A-list cast comes 
together to tell the story of episode zero of the lone-wolf surgeon Michiko 
Daimon, known as the one who never fails. 

Doctor-X the movie FINAL 
Release on Dec 6

Doctor-X the movie FINAL 
Release on Dec 6

Women’s Empowerment                 
Special Screening

Fan Meeting
Doctor-X Appreciation Festival

Fan Meeting
Doctor-X Appreciation Festival

Aug 27–28, 2024 
3 stages @ EX THEATER ROPPONGI

Also held live broadcasts at movie theaters

37th TOKYO INTERNATIONAL 
FILM FESTIVAL

37th TOKYO INTERNATIONAL 
FILM FESTIVAL

*Source：Video Research Kanto region
(avg. ratings of season1－7 and special drama)

Other BusinessesOther Businesses

©2024 Doctor-X the movie film partners 
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MUROMACHI OUTSIDERS
(Jan 17, 2025–)

Babanba Banban Vampire
(Feb 14, 2025–)

Other BusinessesOther Businesses

Motion Pictures ②Motion Pictures ②

©2025 MUROMACHI OUTSIDERS Film Partners ©2025“Babanba Banban Vampire”Film Partners

＜Up-coming Line-up＞



33

Music・

Chisako Takashima 
Zawatsuku! Concert 2024

Oct 11, 2024–Jan 22, 2025
6 concerts @ 4 venues

Music・

Tetsuko No Heya Concert
Nov 29, 2024 @ Nippon Budokan

Dec 1, 2024 @ Festival Hall

Music・

Montreux Jazz Festival Japan 2024
Dec 6–8, 2024

@ PIA ARENA MM

Special EventsSpecial Events
＜Up-coming Line-up＞

Other BusinessesOther Businesses
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official tour goods

Other BusinessesOther Businesses

Music PublicationMusic Publication
＜Up-coming Line-up＞

  HIRAIDAI ・
HIRAIDAI TOUR 2024

Sep 7–Dec 29, 2024
30 concerts @ 21 venues

  ATARASHII GAKKO! ・
NIPPON Calling Tour 2024

Nov 3–Dec 22, 2024
13 concerts @ 7 venues
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 All news and info programs focused on 
broadcasting content regarding SDG 
issues.

 Broadcast renewable energy special 
program regarding wind power generation 
(Kinkyu Houkoku! Saiene Kakumei Fusha
ga Michibiku Kiseki no Monogatari).

“The Future Starts Here” project tie-up with 
SDGs Week 7th edition (Sept 22-29, 2024)

“The Future Starts Here” project tie-up with 
SDGs Week 7th edition (Sept 22-29, 2024)

United Nations SDGs Media Compact CampaignUnited Nations SDGs Media Compact Campaign

 Annual participation in climate campaign 
“Promise of 1.5℃” lead by the UN and 
SDG Media Compact members.

 In addition to NHK and key commercial 
broadcasters’ joint special program, 
urged action through new joint social 
media movement using Teleasa News’  X 
and Tik Tok accounts.

Through contents initiatives, raise awareness of sustainability and contribute to solving 
environmental issues and creating a society that is inclusive

Through contents initiatives, raise awareness of sustainability and contribute to solving 
environmental issues and creating a society that is inclusive

 Supporting inclusive sports competitions such as through 
video production and distribution of Boccia tournaments 
since 2020.

 TV Asahi Boccia Club founded in 2023.
 Following the release of picture book Bocciaman wa Kimi 

da! by subsidiary, BUNKAKOBO, INC., reading event held 
at the 9th ZENKOKU BOCCIA SENBATSU KOSHIEN in 
August, featuring announcer Naoko Kubota, a member of 
the Boccia Club. 

Supporting “Boccia”,                                                     
an official Paralympic sport

Supporting “Boccia”,                                                     
an official Paralympic sport

SustainabilitySustainability

Towards Sustainable GrowthTowards Sustainable Growth



Financial outlooks and other figures that are not historical facts are based on
information available at the time of announcement. Please be informed that actual
results may differ due to various factors in the business environment.

As such, actual results may differ from the forecasts given in this document and
guarantees are not made to achieving the announced results.

For further information regarding this document, please contact:
Investor Relations, Corporate Strategy Department 

TV Asahi Holdings Corporation
Tel: +81-3-6406-1115

https://www.tv-asahihd.co.jp/e/IR/


